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KEY FACTS ABOUT EINHELL1.
Who we are1.1

Business model : leading manufacturer and distributor of power 
tools and gardening equipment for  the  DIY sector , known for 
innovation, quality, and customer focus.

Founding  year: 1964

Employees worldwide : > 2.700

Subsidiaries : 49

Turnover & EBT:

Research Studies by: M.M. Warburg & Co.
           Hauck & Aufhäuser    

  

Year Turnover in mio. ɚEBT

2022 1.032,5 8,5%

2023 971,5 7,8%

2024 1.109,7 8,9%

2025e 1.150,0  - 1.175,0 ca. 9,0% 
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KEY FACTS ABOUT EINHELL1.
The Einhell Share ς Sustainable Dividends and Share Price Increase1.2

Dividend  ɀ History
The following  dividends  were  paid  for  the  respective  financial  years:

In Euro 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Total 2.138.976 2.893.856 2.893.856 2.138.976 1.384.096 1.384.096 2.138.976 2.893.856 4.403.616 5.158.496 5.158.496 8.178.016 9.687.776 10.820.096 10.820.096 16.859.136

Common 
Shares

0,18 0,25 0,25 0,18 0,11 0,11 0,18 0,25 0,38 0,45 0,45 0,71 0,85 0,95 0,95 1,48

Premium 
Shares

0,20 0,27 0,27 0,20 0,13 0,13 0,20 0,27 0,40 0,47 0,47 0,73 0,87 0,97 0,97 1,50

SHARE PRICE DEVELOPMENT UNTIL 2025 IN EUR SHAREHOLDERS

ɊStable shareholder  structure  thanks  to  the  
founding  family  as common  shareholders  Ɉ

ɊLong-term  sustainable  increase in valueɈ



FINANCIAL FIGURES2.
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Financial Figures2.
Comparison 2023 vs 20242.1

971,5 1.109,7

2023 2024

Turnover
in mio. ɚ

7,8% 8,9%EBT %

0,97ɚ / 0,95ɚ1,50ɚ / 1,48ɚ
Dividend
(premium shares  / 
common  shares )



8

Financial Figures2.
Sales Channel Development2.2
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Financial Figures2.
Sales Development of Einhell Brand vs Private Label2.3

Turnover 
Share

2010 2016 2017 2018 2019 2020 2021 2022 2023 2024

68,4% 77,8% 80,5% 82,9% 86,7% 89,5% 91,9% 92,3% 93,2% 93,5%

Private Label 31,6% 22,2% 19,5% 17,1% 13,3% 10,5% 8,1% 7,7% 6,8% 6,5%

Total 100,0% 100,0% 100,0% 100,0% 100,0% 100,0% 100,0% 100,0% 100,0% 100,0%
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Financial Figures2.
Sales Development of Power X-Change2.4

2020 2021 2022 2023 2024

724,7

927,0

1.032,5
971,5

1.109,7

223,3

341,6

413,0 427,0

556,3

total sales

PXC

30,7% 36,9% 40,0% 44,0% 50,1%

share  of  total sales



11

Financial Figures2.
Sales Development since 20002.5
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Financial Figures2.
Current Situation in 2025 ς Turnover per 30.09.20252.6

Turnover 
in mio. ɚ
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Financial Figures2.
Current Situation in 2025 ς EBT per 30.09.20252.7

EBT 
in mio. ɚ

72,2

85,2

60,0

65,0

70,0

75,0

80,0

85,0

90,0

1-9/2024 1-9/2025

+17,2%



OUR WAY TO THE 2ND BILLION3.
GENERAL FACTS3.1
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Our Way to the 2nd Billion EUR Turnover3.
Strategy Battery3.1

> 2.000 MIO EURTURNOVER 2029:
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Saudi -Arabia UAEMexico IndiaUSA Egypt

We will have our  own sales  subsidiaries  in every  relevant DIY market  
until  2030.

Target markets  for  own subsidiaries  / partners  for  2025ɀ2027:

Our Way to the 2nd Billion EUR Turnover3.
Turnover Potentials & Targets3.1

Turnover 2024

1.109,7 mio. ɚ

Organic  Growth

> 800 mio. ɚ

Inorganic  Growth

> 200 mio. ɚ

2.000 Mio. ɚ
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Our Way to the 2nd Billion EUR Turnover3.
Main National Markets ς by DIY Turnover3.1
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D2C 
(direct  to  consumer )

Einhell                                         

PROFESSIONAL

1 2

Our Way to the 2nd Billion EUR Turnover3.
New Strategic Initiatives3.1

Own online shops in all countries 

Focus on marketplaces  (seller  accounts )

Corporate benefit  shops

Live shopping  on social media  / own online shop

For Einhell D2C business  we plan > 120 mio. EUR 
in the  next  five years

We are entering a new field with our Professional range.

There will be many  obstacles  in terms  of  quality  & 
convincing  our  customers  to  our  Professional strategy  ɀ 
but we will not give up!

For Einhell Professional we plan >30% of  PXC 
turnover  in the  next  five years
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New Product  
Categories

Volume                                        
outside China

3 4

Our Way to the 2nd Billion EUR Turnover3.
New Strategic Initiatives3.1

We focus  on new  categories  with  big  turnover  
and margin  potentials .

Own battery  production  in Hungary  since 2024

Starting  own operations  in Vietnam

More than  25% of  our  global volume  will come 
from  outside China

StoragePXC Cleaning Measuring Hand Tool Cases
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Supply Chain 
Optimization

SAP                                        

Implementation

5 6

Our Way to the 2nd Billion EUR Turnover3.
New Strategic Initiatives3.1

We will optimize  our  supply  chain  in terms  of  
capacity , performance  and cost

Finalization  in China / Asia until  end of  2025 and replacing  
WBOS by SAP Commerce Cloud

Go live at EAG in 2027 and onboarding  subsidiaries  step  by 
step afterwards

SAP S/4HANA will be our  main  ERP that  enables  us 
for  future  sales  growth  

Consolidation of  warehouses

Delivery  rate to  customers  > 95% on time

Delivery  rate from  China 

MOQ solutions  to  have maximum Power X -Change 
competence  in all countries



OUR WAY TO THE 2ND BILLION3.
BRAND BUILDING3.2
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Brand Positioning

Significant  expansion  of  our  positioning  as ɊCordless  ExcellenceɈ internationally  
(positioning  in dominance  area )

Price positioning

ɊBrand quality  at the  best  priceɈ as clear price  positioning  for  Einhell  and 
Einhell PROFESSIONAL  

Target Groups

Å Private house  & garden  owner  Ą Einhell
Å White van man / craftsman  Ą Einhell PROFESSIONAL

Brand differentiator  next  to  ɊCordless  ExcellenceɈ:

We offer our customers and end consumers the best service experience in our 
industry. ɈWe turn our customers into Einhell fans !ɉ

Our Way to the 2nd Billion EUR3.
Brand Strategy3.2
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Our Way to the 2nd Billion EUR3.
Brand Partnerships with Mercedes & FC Bayern3.2

As a positioning accelerator , we have two brand cooperations which help us, (1) to position our brand faster to 
where we want to be, and (2) to build up our brand image.

MAXIMUM PERFORMANCE
TECHNOLOGY

POWER
ENDURANCE

COMPETENCE
DOMINANCE

SUCCESS
PASSION

GLOBAL FOCUS D/A/CH FOCUS
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Brand Partnership with Mercedes-AMG Petronas F1 Team 

Our Way to the 2nd Billion EUR3.
3.2
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Visibility  in Formula 1

3.

On F1 car and on tool  trolley On ɊboomɈ

Our Way to the 2nd Billion EUR
Brand Partnership with Mercedes-AMG Petronas F1 Team 3.2
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Visibility  in Formula 1

3.

On the  mechanic's  helmet Tools in usage

Our Way to the 2nd Billion EUR
Brand Partnership with Mercedes-AMG Petronas F1 Team 3.2


