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1. KEY FAGTS ABOUT EHINHELL

1.1 Who we are

3 Business model : leading manufacturer and distributor of power
tools and gardening equipment for the DIY sector, known for
innovation, quality, and customer focus.

B Founding year: 1964
B Employees worldwide : > 2.700
O Subsidiaries : 49

3 Turnover & EBT:

Year Turnover i n miQBBT @&

2022 1.032,5 8,5%

2023 971,5 7,8%

2024 1.109,7 8,9%

2025e 1.150,0 -1.175,0 ca. 9,0%
B Research Studies by: M.M. Warburg & Co.

Hauck & Aufhauser




1. KEY FAGTS ABOUT EHINHELL

1.2 The Einhell Share - Sustainable Dividends and Share Price Increase

SHARE PRICE DEVELOPMENT UNTIL 2025 IN EUR SHAREHOLDERS

(btable shareholder structure thanks to the
founding family as common shareholders 3

2010

2012

Dividend z History
The following dividends were paid for the respective financial years:

gL o-temgn sustainable increase in value 3

2016

2018

2020

2022

2024

70,0

60,0

50,00

40,00

30,00

20,00

10,00

Free Float
0% e

Managament
aporox, 10%

Premium Common
5.040.000 6.283.200
45% 55%

Thannhuber AG
93%

o

Other Y
4% Asxxion
%

In Euro 2009 2010 2011 2012 2013 2014 2017 2018 2021 2022

Total 2.138.976 | 2.893.856 | 2.893.856 | 2.138.976 | 1.384.096 | 1.384.096 | 2.138.976 | 2.893.856 | 4.403.616 | 5158496 | 5.158.496 | 8.178.016 | 9.687.776 | 10.820.096 | 10.820.096 | 16.859.136
Cg;”ar:’:s” 0,18 0,25 0,25 0,18 0,11 0,11 0,18 0,25 0,38 0,45 0,45 0,71 0,85 0,95 0,95 1,48
P;ehgr‘;;” 0,20 0,27 0,27 0,20 0,13 0,13 0,20 0,27 0,40 0,47 0,47 0,73 0,87 0,97 0,97 1,50
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2. FHnancial Figures
2.1 CGomparison 2023 vs 2024

2023

Turnover

. 971,5
I N Mmi C

EBT % 7,8%

Dividend
(premium shares / O ’ 9 7 o~

common shares)




2. FHnancial Figures
2.2 Sales Channel Development

1.1009,
971, 5
. 032,

2021
927, 4




2. FHnancial Figures
2.3 Sales Development of Finhell Brand vs Private Label

furnover 2010 2016 2017 2018 2019 2020 2021 2022 2023 2024

Share

EBinhell 68,4% | 7/7,8% | 80,5% | 82,9% | 86,7% | 89,5% | 91,9% | 92,3% | 93,2% | 93,5%

Private Label 31,6% 22,2% 19,5% 17,1% 13,3% 10,5% 8,1% 7,7% 6,8% 6,5%

100,0% 100,0% 100,0% 100,0% 100,0% 100,0% 100,0% 100,0% 100,0% 100,0%




2. Financial Figures v vce

2.4 Sales Development of Power X-Change

M total sales

™, o

30,7% 36,9% 40,0% 44,0% 50,1% ERPX 4 |

share of total sales
10




2. FHnancial Figures
2.5 Sales Development since 2000

1200 1150-1.175

1.110
1.033
1.000
800
600
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400 365 365 380
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2. Finaneial Figures o
2.6 Gurrent Situation in 2023 - Turnover per 30.09.2025 :

950,0

+7.0% 897,7
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2. Financial Figures

2.7 CGurrent Situation in 2025 - EBT per 30.09.2025

90,0
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85,0

+17,2%

80,0
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70,0

65,0

60,0

1-9/2024 1-9/2025




L e
) ¥
’ ” -

e o

. 2M0 BILLION

‘ \
¥ \ I - / A
VARV I
)/ LD >
S| | \ X
N
\
P— \‘
~ ° ~
‘
f -
14
\-\\
/
\
\
\
3 5
- \\ - N\ &
A\ TR N
\
<N N\
X e, MR
\\\ \1\\ N XN\
A\ ° \
R 1 N \ \
\ \ \
\\ A
N '\
N
\ N
X N \
%
AN \
N o TN
N \
& \
{ \
\ . \
v LN



3. Our Way to the 2nd Billion EUR Turnover
3.1 Strateqgy Battery

TURNOVER 2029: > 2.000 MIO EUR

VISION

One Power X-Change battery in each house / flat with garden.

MISSION

r customers cord|

KEY STRATEGIC PILLARS

Most competent & brand-independent Appearance excellence - Best place ta wark in the

International expansion .
; i system expert for power tool accessory products and PaS DIY-industry

Full concentration on Strategic partnerships

Focus Product Graups ith stakeholders Best digital pravider in DIY-industry Best service in the DIY-industry

Cordless excellence with International positioning of

Power X-Change ElRRallas an s ABrand Digitalization of corporate processes Optimization of supply chain

Sustainability

Production outsourcing frorm China
and own Battery Factory

Operations excellence




3. Our Way to the 2nd Billion EUR Turnover

d.1 Turnover Potentials & Targets

) We will have our own sales subsidiaries in every relevant DIY market
until 2030.

)) Target markets for own subsidiaries / partners for 2025z72027:

e e i

USA Mexico Saudi-Arabia Egypt India

Turnover 2024 Organic Growth Inorganic Growth
*

22. 000 Mio. @&




3. Our Way to the 2nd Billion EUR Turnover

d.1 Main National Markets - by DIV Turnover

2024 main DIY market sizes (in EUR bn)

United States 262155
Conoda mmm 26.219
Chino NN 21725
Fronce M 20803 USA
Germany N 20582
Japon EEEE 19.550 53% of global market
UK 12509

Australic W 11.686 Top 5 countries

Russio mm 3434
Spoin M 7188 71% of global market

Polond W G.720
Thailand M 5.361 Top 10 countries

Norwoy MW 4.807
Sweden W 4597 82% of global market

IN SHORT

Mexico W 4.274

ttaty W 4117
Austric W 3.881

Home Improvement Report Retail Worldwide | 2025 ® Ddhne Verlag m




3. Our Way to the 2nd Billion EUR Turnover

d.1 New Strategic Initiatives

i
0

D2C i Apaan Einhell
(direct to consumer ) £ PROFESSIONAL

e E Einhell

For Einhell D2C business we plan > 120 mio. EUR For Einhell Professional we plan >30% of PXC

in the next five years turnover in the next five years
B Own online shops in all countries 0 We are entering a new field with our Professional range.
B Focus on marketplaces (seller accounts) B There will be many obstacles in terms of quality &

convincing our customers to our Professional strategy z

B Corporate benefit shops : _
but we will not give up!

B Live shopping on social media / own online shop

18



3. Our Way to the 2nd Billion EUR Turnover

d.1 New Strategic Initiatives

New Product
Categories

We focus on new categories with big turnover
and margin potentials

(('('/(/'{[

PXC Cleaning Storage Measuring Hand Tool Cases

Volume
outside China

More than 25% of our global volume will come
from outside China

B Own battery production in Hungary since 2024
O Starting own operations in Vietnam

19



3. Our Way to the 2nd Billion EUR Turnover

d.1 New Strategic Initiatives

Supply Chain
Optimization

We will optimize our supply chain in terms of
capacity , performance and cost

Consolidation of warehouses
Delivery rate to customers > 95% on time
Delivery rate from China

MOQ solutions to have maximum Power X -Change
competence in all countries

[s224

SAP
Implementation

SAP S/AHANA will be our main ERPthat enables us
for future sales growth

B Finalization in China / Asia until end of 2025 and replacing
WBOSby SAP Commerce Cloud

B Golive at EAG in 2027 and onboarding subsidiaries step by
step afterwards

20
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3. Our Way to the 2nd Billion EUR

3.2 BI'II strategy

T

Brand Positioning

Significant expansion of our positioning as (Cordless Ex ¢ e | | iatarcagodally
(positioning in dominance area)

Price positioning

d B r aquality at the best price 3 as clear price positioning for Einhell and
Einhell PROFESSIONAL

Target Groups

A Private house & garden owner A Einhell
A White van man/ craftsman A Einhell PROFESSIONAL

Brand differentiator next to (Cordless Excel | enced:

We offer our customers and end consumers the best service experience inour

industry. 3 We  buwr customers into Einhell fans !
22



3. Our Way to the 2nd Billion EUR

d.2 Brand Partnerships with Mercedes & FG Bayern

) As a positioning accelerator , we have two brand cooperations which help us, (1) to position our brand faster to
where we want to be, and (2) to build up our brand image.

MAXIMUM PERFORMANCE COMPETENCE
TECHNOLOGY DOMINANCE
POWER SUCCESS
ENDURANCE PASSION

GLOBAL FOCUS D/A/CH FOCUS



3. Our Way to the 2nd Billion EUR

_PETRENAS A | - s Lol % -y
\ AT\ o ——— —

S - ] A Official Tool Expert

- YV /= | e | ==
E Eimhell |
FORMULA ONE TEAM



3. Our Way to the 2nd Billion EUR

d.2 Brand Partnership with Mercedes-AMG Petronas F1 Team
) Visibility in Formula 1

,\"/4 —

r—\
glh" E Einhell

On F1 car and on tool trolley

25



Our Way to

2nd Billion EUR

d.2

) Visibility in Formula 1

AMG Petronas F1 Team

On the mechanic's helmet

Tools in usage

26



