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1. KEY FACTS ABOU

Who we are and what we do

3 Einhell is a leading manufacturer and distributor of power tools and
gardening equipment.

3 Einhell provides the battery power platform for the DIY and
professional world.

3 With one battery for more than 350 tools, Power X -Change ensures
cordless freedom and complete flexibility.

3 Einhell stands for maximum cordless excellence in the home,
garden and leisure sectors.

B The constantly growing ecosystem, powerful products and visionary
ideas make Einhell a pioneer in the field of battery technology for all
DIY enthusiasts and professionals.

3 Based in Landau/lsar (Bavaria)

B Founding year 1964

B Employees worldwide: ~ 2.600

O Subsidiaries: 51
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2. DEVELOPMENT OF KEY FINAI
SALES EBT
’

107,9
1.157,7 (9,3%)
1.109.7 98 5
1.032.5 L, 874 (8,9%)
971,5 8 (e5w)
927,4 (8,8%) 75,4
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56.4
724.7 (7,8%)
605,7 32,5
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Group Sales in million Euro Group EBT in million Euro



SALES CHANNELS DEVELOPME

Sales Channels Z TOTAL *decline in TT , mainly driven by FX impact
2024 >> 2025
1. 110 mio . EUR 1. 158 mio . EUR
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2. DEVELOPMENT OF KEY FINA]

SALES OUTLOOK
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COMMENTS

Assumptions and Environment
Overall uncertainty due to geopolitical development

No further decline in customer sentiment and
purchasing power

Dependency on customer demand in gardening
season

Sales Growth
Organic growth, no acquisitions included

Major impact from new listings at international DIY
chains and assortment extension (Professional +
Recreation)

EBT Growth

Further increase of gross margin (PXC/product mix)
and safeguarding main influences (raw materials, FX,
sea freight)

Focus on overall cost controlling



2. Financial Figures oo
Gurrent Situation in 2026 - Turnover per 31.03.2026 “

+2,7%

1-3/2025 1-3/2026
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3. OUR WAY TO THE 2ND BILLION

VISION
One Power X -Change (PXC) battery in each household, garden and workshop
MISSION

We offer our customers cordless freedom for all jobs in and around their home, garden and workshop
- wherever they want to be mobile and free. With the most competent battery platform called
POWER XCHANGE, we help millions of customers worldwide to enjoy completing their projects
with CORDLESS EXCELLENCEmMaximum flexibility, seamless compatibility, truly sustainable.

STRATEGYC KEY TARGETS ARE ¥

DISTRIBUTION BRAND CORDLESS EINHELL EINHELL
EXPANSION BUILDING EXCELLENCE PROFESSIONAL ACCESSORY
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3. OUR WAY TO THE 2N

Market Leadership with Power X -Change

Positioning Einhell as the Cordless Excellence and becoming market leader with
Power X -Change in all countries  with an own subsidiary.




3. OUR WAY TO THE 2N D=Zrws =l

Platform Competence with Power X -Change
With Power X -Change we offer the broadest and most competent battery platform for home,
garden and workshop!

Within this platform, it is very important that we offer a solution for every task in home, garden
and workshop where the customer needs and wants cordless freedom
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3. OUR WAY TO THE 2ND BILLION

Share of Power X -Change Assortment

70,0%

65,0%
60,0%
53,8%
50,1%
44,0%
40,0%
36,9%
30,8%
24,5% I

2019 2020 2021 2022 2023 2024 2025 2026 2027 2028/29

share of total sales



