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ABOUT THIS REPORT

Einhell is a leading company in the development and manufacturing of tools and garden equipment. As a company committed to
sustainability, we are aware of our responsibility to society and the environment. In this regard, we have created a non-financial report
that provides a comprehensive overview of the social, environmental, and governance-related aspects of our business operations

The report provides insight into the company's strategy and actual impact on society and the environment, and demonstrates how we
take responsibility and integrate sustainability in all areas of our business operations.

Einhell's non-financial report is an important part of the company's reporting and serves as a tool for communication and improving its
sustainability performance. The report makes it clear that Einhell not only focuses on financial results but also aims to make a positive

contribution to society and the environment. The report shows how Einhell leverages its opportunities to make its business sustainable
and successful.

In creating Einhell Germany AG's CSR report, we followed the European Sustainability Reporting Standards (ESRS).

Regarding personal designations and person-related nouns in this report, neutral formulations or both the female and male forms are

used equally wherever possible. Corresponding terms are generally applicable to all genders in the spirit of equal "

treatment. Any shortened language form used is for editorial reasons only and does not involve any evaluation. w \ i
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PREFACE

Dear reader,

We are pleased to present to you our Non-Financial Report for the year 2022. This year was once again a challenge for all of us, but we
managed to overcome it together and can be proud of our achievements. With the attainment of the 1 billion revenue target, we were able
to continue the positive trend from 2021.

In 2022, we continued to focus on implementing our strategy, particularly in pursuing our growth goals. We developed and introduced new
products to the market to offer our customers a broader and higher quality range. Here, especially in the German market, we have gained
significant market share compared to major competitors. Expanding into new markets has enabled us to win new customers and increase revenue.
In addition, we also expanded our presence in the international market to provide our customers with the best possible service worldwide.

Furthermore, we have done a lot to further develop our group, in addition to the economic areas, in CSR related issues. The CO2e emissions recording
that began in 2021 was extended to other products and regions. Measures were taken to enable future reductions and make business processes more
sustainable. We have also started to develop a sustainability strategy and are proud to have made significant progress in this area. We have set
ambitious goals to reduce our emissions and our ecological footprint and have taken measures to make our business processes more sustainable.

This report provides a comprehensive overview of our sustainability activities in 2022. We would like to thank all employees who have contributed to our
success. Without the commitment and hard work of each and every one of you, this would not have been possible.

We hope that you will read this report with interest and that it will give you an insight into our achievements and our strategy. We look forward to
another year of successful collaboration with all of you.

Sincerely,

The Board



BOARD OF DIRECTORS

The board of directors of Einhell Germany AG is an experienced and
competent team that directs the company's affairs and is responsible for
implementing the corporate strategy.

The board is composed of different individuals with diverse competencies
and experiences, to cover a broad spectrum of expertise and skills, including:
Mr. Andreas Kroiss (Chairman of the Board since 2003);

Mr. Jan Teichert (CFO since 2003),

Dr. Markus Thannhuber (CTO since 2007), and

Dr. Christoph Urban (Board member for IT and digitalization since 2019).

The Chairman of the Board is responsible for the areas of sales, purchasing,
marketing, and corporate strategy

The CFO is responsible for finance and accounting, taxes, legal affairs, controlling, investor relations, human resources and maintenance.
The Technical Director is responsible for technology, product management, product preparation, quality assurance, and logistics.

In the IT and Digitalization department, the responsibilities for the international IT infrastructure, digital development of all processes and
organizations, as well as group-wide after-sales service are located.

The members of the board have extensive industry experience. They bring their expertise and experience to the company to ensure successful
implementation of the corporate strategy.

As board members of Einhell Germany AG, they are aware of their responsibility to the company, its employees, and its shareholders and are

committed to achieving corporate goals. They make strategic decisions and ensure that the company grows successfully and sustainably to ensure
long-term success.



SUPERVISORY BOARD

The supervisory board of Einhell Germany AG has the important task of monitoring and advising the management of the company. The
supervisory board consists of experienced individuals from different industries and areas of expertise who possess comprehensive
knowledge and experience.

The chairman of the supervisory board presides over the meetings and is in close communication with the executive board to ensure
that the strategic objectives of the company are being achieved. Since 2015, the chairman of the supervisory board has been Prof. Dr.
Dr. Spath (member of the supervisory board since 2006).

The supervisory board is composed of representatives of the shareholders and employees, making it an important link between the
interests of the company and its employees and shareholders. In 2015, Mr. Philipp Thannhuber, the successor of the company's
founder, was appointed to the supervisory board. Mr. Maximilian Fritz was elected to the supervisory board by the employees.

The main tasks of the supervisory board include auditing the annual financial statements
and advising the executive board. It is also responsible for identifying risks and taking
appropriate measures to minimize them. In addition, the supervisory board decides on
important business decisions such as mergers, acquisitions, or restructurings.

Through its monitoring function, the supervisory board ensures that the company operates
in compliance with applicable laws and standards and that the interests of shareholders
and employees are protected. Additionally, the supervisory board provides valuable
support and advice to the executive board to ensure the long-term success of the company.



PHILOSOPHY: CORDLESS FREEDOM FOR EVERYONE

Einhell develops and distributes products for DIY enthusiasts and professionals, for home, garden, and
leisure. With the values of cordless freedom, power & endurance, quality, and expertise, Einhell has made it
its mission to create a new dimension of DIY with the claim "Cordless freedom for everyone" and to support

every DIYer in implementing their ideas, projects, and tasks. g .ﬁ'n Y m
With powerful, functional, and modernly designed quality products, Einhell enables its customers Qﬂ‘ g II} v i ﬂ
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to make all work in and around the workshop and garden more efficient, easier, and therefore =i

S B Ty,

more self-determined and independent. As a long-standing expert in the field of DIY and
gardening, with the ambition of becoming the world's most competent battery system,
Einhell promises high-quality products with the label "brand quality at the best price."
Customer satisfaction is the top priority here.

With a high degree of internationalization, Einhell meets the global orientation of its
customers, building and DIY store chains, mail-order companies, garden centers, and
discount store chains. With subsidiaries and associated partners worldwide, Einhell offers
a comprehensive global service like no other company. The more than 40 subsidiaries
ensure proximity to Einhell Germany AG's globally active customers. Associated partners

worldwide sell Einhell products under license in their own name. o
‘ J R -
With the guiding principle "We don't just want to be good - we want to be a unique brand," ‘l; & < " ?Fa ® | 'ﬁ& ™
the company will continue to pursue this claim in the future. =’ , '[, o " ® 3\
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CORPORATE STRUCTURE AND SHAREHOLDINGS

The Einhell Germany AG, based in Landau an der Isar (Germany), is the parent company of the internationally positioned Einhell Group.
Einhell develops and distributes products for DIY enthusiasts, home and garden, and craftsmen. The principles of product policy are to
respond faster, more flexibly and more innovatively than others.

Especially with our Power X-Change battery platform, we connect the product promise of high flexibility with wireless freedom and
continuously expand our brand awareness.

Einhell accompanies the global orientation of its customers with a high degree of internationalization. Subsidiaries and associated
partners worldwide ensure proximity to our globally active customers. The subsidiaries consist mainly of distribution and trading

companies located in Europe, as well as in South America, Australia, and %?
i A
Asia. aa s

3

The Asian subsidiaries are responsible, among other
things, for product development, product preparation,
and procurement. Since production takes place in Asia,
quality assurance has also been located there.

Einhell employs 2069 people worldwide (compared to 1995). The
group's turnover was approximately €1.030 billion in the fiscal year
2022 (compared to €927 million in the previous year).




CORPORATE STRUCTURE AND SHAREHOLDINGS

The report content relates to the global functions of Einhell Germany AG as well as the locations of the Einhell Group in Germany. Four
different types of companies within the Einhell Group are generally considered, which, due to their structure and function, have different
challenges with regard to sustainability and compliance with guidelines.

1.) Group headquarters: Einhell Germany AG, with central functions such as strategy, group control, product development, assortment strategy,
group HR, group accounting, sales and commercial group management, aftersales services, information technology, Einhell Digital.

2.) Sales-oriented group subsidiaries: Group-owned sales companies that assume local sales responsibility and are connected to the supply chain within
the Group.

3.) Sourcing companies: Companies within the Group whose main task is to identify, control and support component and product suppliers.

4.) Semi-autonomous companies with other Group brands: Companies that, due to their size, but especially because of their product portfolios deviating
from the Group standard, cannot be assigned to the categories mentioned above, as they combine functional areas of different groups.

The requirements in terms of Corporate Social Responsibility differ within the Group structure, depending on the respective function of the company,

especially with regard to prioritization. This results in particularly extensive responsibilities for the semi-autonomous companies with their own product
portfolio, Ozito (Australia) and kwb Germany GmbH.
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CORPORATE STRUCTURE AND SHAREHOLDINGS

Einhell Group Corporate Structure

Einhell Germany AG (Involvement in brackets)

kwb Germany GmbH
(100%)
Stuhr / Deutschland

ELTEC
Einhell Electro Machinery

iSC GmbH
(100%)
Landau / Deutschland

ECOmmerce System GmbH
(100%)
Landau / Deutschland

ECOmmerce System s.r.o
(90%)
Prag / Tschechien

Technology Co., Ltd.
(100%)
Kunshan / China

Einhell Holding Gesellschaft
m.b.H (100%)
Wels / Osterreich

Chongging / China

Hans Einhell (China) Chongqging
| Co., Ltd. (100%)

Einhell Osterreich
Gesellschaft m.b.H (100%)
Wien / Osterreich

Einhell SAS
(100%)
Villepinte / Frankreich

Einhell Romania S.R.L
(100%)
Bukarest / Ruménien

Einhell Holding Australia Pty. Ltd.

(100%)
Melbourne / Australien

Einhell Benelux B.V.
(100%)
Breda / Niederlande

(100%)
Chongqing / China

Hansi Anhai YOUYANG
Import & Export Co., Ltd.

Einhell Croatiad.o.o.
(100%)
Sveti Kriz Zacretje / Kroatien

Einhell-Unicore s.r.o.
(100%)
Karlsbad / Tschechien

Einhell UK Ltd.
(100%)
Merseyside / Grof3britannien

Einhell Turkey Dis Ticaret A.S.
(100%)
Istanbul / Tirkei

Ozito Industries Pty. Ltd.

| (100%)

Melbourne / Australien

Einhell Chile S.A.
(100%)
Santiago / Chile

Hans Einhell (Shanghai)
|| Trading Co., Ltd. (100%)
Shanghai / China

Einhell d.o.o. Beograd (100%)
Belgrad / Serbien

Einhell BiH d.o.o.
(66,7%)

—1 (100%)
Hong Kong / China

Vitez / Bosnien

Hansi Anhai Far East Ltd.

HAFE Trading Ltd.

(100%)
Hong Kong / China

Einhell ltalia s.r.l.
(100%)
Mailand / Italien

Comercial Einhell, S. A.
(100%)
Madrid / Spanien

Einhell Schweiz AG
(100%)
Winterthur / Schweiz

Einhell Hungaria Kft.
(100%)
Budapest / Ungarn

Einhell Nordic ApS
(51%)
Lystrup / Danemark

Einhell Argentina S. A.
(100%)
Buenos Aires / Argentinien

Einhell Polska Sp. z 0.0.
(90%)
Wroclaw / Polen

Einhell Colombia S.A.S.
(100%)
Bogota/ Kolumbien

Svenska Einhell AB
(1009%)
Malmé / Schweden

Hans Einhell Ukraine TOV
(100%)
Kiew / Ukraine

Einhell Uruguay S.A.
(100%)
Montevideo / Uruguay

Einhell Portugal — Comércio
Int., Lda.

(100%)

Arcozelo / Portugal

Einhell Finland OY
(100%)
Tampere / Finnland

Einhell LLC
(100%)
St. Petersburg / Ruf3land

Lawn Star Pty. Ltd.
(51%)
Kapstadt / Stidafrika

Suomen Einhell OY

L (100%)

Tampere / Finnland

Einhell Canada Holding Ltd.
(100%)
Vancouver / Canada

Einhell Bulgaria OOD
(67%)
Varna / Bulgarien

Outillages King Canada INC.
(66,6%)
Montreal / Canada

Mould Star Pty. Ltd.
(51%)
Kapstadt / Stidafrika

Einhell Hellas A.E.
(100%)
Athen / Griechenland

Einhell US Holding, Inc.
(100%)
Dover / Delaware

11-2022
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DIFFERENTIATION OF GROUP COMPANIES

Einhell Germany AG

Group HQ functions

+Sustainable product and product range
development

+Sustainable management of the global supply
chain

+Instructions an support on all HR issues
*Managing a sustainable quality policy

+Instructions and support on questions relating to
environment protection

*Respecting relevant work safety standards

+Clear policies and management in all Compliance
issues

* Promoting equal rights and respecting human
rights

Sourcing Companies

overarching SCM functions

+Sustainable choice of product partners

+Sustainable management of the global supply
chain

*Respect for human rights by suppliers
*Managing a sustainable quality policy

+Instructions and support on questions relating to
environment protection for partner companies

+Clear policies and management in all Compliance
issues for partners and suppliers

*Respecting relevant work safety standards

Semi-autonomous companies
with own product portfolio
(currently Ozito and kwb)

+Sustainable product and product range
development

+Sustainable management of the global supply
chain

+Managing a sustainable quality policy

«Instructions and support on questions relating to
environment protection

+Respecting relevant work safety standards

*Promoting equal rights and respecting human
rights

Sales Companies

local distribution functions

+Sustainable local produt range management

+Sustainable choice of local customers and
partners

+Respecting relevant work safety standards

*Promoting equal rights and respecting human
rights

+ Adherence to the specified Compliance guidelines

Beyond the legal requirements of 8 289C HGB and

the CSR reporting implementation law, we have

thought about the non-financial aspects that are

essential for our understanding of our business model in

the course of our business activities and explained them

using the accompanying illustrations. We have consistently
maintained our orientation towards different topics and the
differentiation between different types of companies within the
corporate group.

The differentiation required by the legal reporting obligation

regarding materiality does not represent a fundamental statement by
Einhell Germany AG about the social significance for our business
development. Rather, it indicates where we see our particular
responsibility and where we can set accents with corresponding concepts.
This perspective presented here is, of course, dependent on the corporate
structures and their underlying history in its expression.

Building on our principles of trust, cooperation, loyalty, and a corporate policy
focused on long-term shared success, we practice a balanced approach to
coordinating the extensive international tasks. This approach involves
maintaining a high level of independence and accountability for our
subsidiary companies, while providing helpful guidance and oversight from
the central departments of our corporate headquarters. Einhell is known as
an especially efficient company - therefore, we leverage our experience in
efficient, customer-oriented sales, service, logistics, and administrative
processes to support all companies in the group.

12



CORE VALUES

Every action by the Executive Board members,
managers and all employees is based on the dignity

of the individual, mutual respect and a service approach
to all employees.

Think  continuation of our entrepreneurial tradition _ . As part of our structured strategic development process, we
Jong-term  |[mt-teanl szt palica sl pic it sl i ke sl have developed the ajacent value statement.

This value statement is primarily directed outward, as we firmly believe
that the satisfaction of our customers, both B2B and B2C, is the
foundation of sustainable business success.

Furthermore, we believe that this fundamental objective can only be
achieved in the long term if all stakeholders are equally involved and
their individual needs are also taken into account.

Excite
customers

Based on our defined values, we have developed the following

onomic stabilty o om fo ocision : guidelines for our corporate culture in a bottom-up approach. In a
business e il B oFeatas vamisEraily G oMK Goesral romoix0s, thedety KRG THak Owe coRbBLR second cooperative step, we derived and formulated corresponding
sffeclvely othe company'ssuccess i i T ' leadership principles from these guidelines.
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CORE VALUES

Open and productive collaboration is the basis of our success. The guidelines for our corporate culture, developed by our
employees, serve as a benchmark for our actions.

Being in a leadership position is not always easy, as it is the position where the inevitable interest conflicts between the company
and its employees manifest, and the relationship between the leader and their employees is seen as a direct indicator of the
perceived corporate culture.

Therefore, the guidelines for our corporate culture were reviewed for specific leadership aspects and recommendations were
formulated in the new leadership
principles.

°
“a

aa

Together with the value statement of the EXCITE
board, this creates a framework called CUSTOMERS cE CONRLCTS
"Our Guidelines", which is intended to

help all employees, regardless of their

LI\ F )
TOLERAD
TRUCTIVELY
mm
position, to find the right framework for

collaboration in all situations. — ac posi
PARTNERSHIP
Shared Managing

success on the sastmnably and
internatianal on a seund
stage financial basis

GROW THINK
STEADILY LONG-TERM

ACT GLOBALLY
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STRATEGY

Our understanding of a good strategy is not only a one-time definition of the desired targets, but rather a process that continuously and
as objectively as possible combines opportunities and risks with capabilities and possibilities. Therefore, some time ago, we began
developing and introducing a structured, rolling strategy development process. This process combines our tradition as a family-owned
medium-sized company with the requirements of the markets.

Building on our many years of experience in battery technology, Power X-Change is the backbone of our growth strategy. Expanding the battery
platform, in combination with a multitude of devices additionally adapted to it, is the strategic main direction.

Of course, we are aware that there are still a whole range of customer requirements beyond the purely technical tasks that can be covered within the
battery platform. Therefore, our "strategy battery" includes a total of 15 individual main projects that contribute to the realization of our vision in the
medium and long term.

These contain our sustainably strategic approaches, formulated and REVENUE TARGET 2027/2029: > 2 bi"ion Euro

factually supported with project plans. The 15 points include our

strategic approaches to product and brand policy, employer branding, and VISION
knowledge management, as well as questions about
digitization and active service management. In addition, One Power X-Change battery in each house / flat with garden.
topics such as distribution policy, sustainability, and

procurement/production are also addressed. MISSION

KEY STRATEGIC PILLARS

Most competent system provider of Appearance excellence - Best place to work in the

International expansion power tool accessories in DIY-industry products and PoS DIY-industry

Sustainability

Full concentration on Strategic partnerships
Focus Product Groups with stakeholders

Production outsourcing from China

Best digital provider in DIY-industry Best service in the DIY-industry and own Battery Factory

Cordless excellence with International positioning of

Power X-Change ERa SR A Bt Digitalization of corporate processes Optimization of supply chain Operations excellence
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OUTSIDE- IN UND INSIDE-OUT

Two approaches relevant in the context of the ESG principles are the outside-in and inside-out approach. The ESG principles refer to
the consideration of environmental, social and governance aspects in corporate decisions and strategies.

The outside-in perspective in the ESG context means that companies take into account the needs and expectations of various
stakeholders, especially those who are affected by the company's business activities. These include customers, suppliers, employees,

local communities, and society at large.

Companies should analyze the impact of their activities on these stakeholders and take measures to

minimize negative impacts and maximize positive impacts.

The inside-out perspective in the ESG context refers to the internal practices and processes

of the company in relation to ESG. Companies should evaluate and improve their internal
structures and processes in order to promote responsible corporate governance and
sustainable business practices. This can include measures such as a clear separation of
ownership and control, the introduction of ESG policies and training, and the
establishment of internal monitoring systems.

It is important that, when implementing ESG principles, companies consider both the
outside-in as well as the inside-out perspective. A successful ESG strategy should be
developed based on internal strengths and capabilities while also keeping in mind the
needs and requirements of various stakeholders. A balance between the two perspectives
can help a company to be successful, sustainable and fulfills its social and environmental
responsibilities.

Outside-In

+Climate Change
Adaptation Costs

Increased Insurance
Costs

*Political Regulation
*Recycling Costs
*Energy Costs
*Resource scarcity

Inside Out

*Greenhous Gas
Emissions

*Human Rights
*Water Consumption
*Working Conditions
*Health and Safety
*Corruption
*Equality

*Regions
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DOUBLE MATERIALITY

Based on the above-mentioned outside-in and inside-out approaches, dual materiality emerges as a concept that is becoming
increasingly important in the sustainability debate. It describes the fact that companies are not only dependent on their direct economic
value creation, but also on the natural and social resources on which their business activities are based. In other words, companies are
not only economic actors, but also part of society and the natural environment.

The idea of dual materiality further assumes that companies are responsible not only for their financial results, but also for their impact
on the environment and society. These impacts can take the form of environmental pollution social injustices or other negative

consequences. Companies must therefore not only
measure and report their financial performance but also
their impact on the environment and society.

This presents companies with new challenges, as they
cannot only focus on their financial results, but also
have to pay attention to the achievement of
sustainability goals.

It requires a comprehensive understanding of the of the
impact of business activities on the environment and
society, as well as a willingness to take measures to
reduce negative impacts.

supply chain climate protection measure Ethics
= Mmanagement Waste management Business Integrity
Inside-Out $ freedom of association Compliance
E outlawing child labour
Ansatz Hi outlawing forced labour
%" anti corruption
IIIIII?
Environment Diversity climate protection regulation
Social - equal opportunity rx-.n.tun;_ and resource
= social commitment efficiency
Governance c
@
uy
w
@
noise protection occupational health sustainability strategy
g water and sewage and safety data protection and IT-security
= appropriate fina
E compensation
=
W
-
[1+]
r=1
barely essential essential very essential

Outside-In Ansatz
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ENVIRONMENT

Environmental protection is a central issue in today's world, as the effects of climate change, pollution, and of species extinction are

becoming increasingly apparent. Environmental protection encompasses all efforts to preserve, protect and restore the environment.

That concept is not new, but in recent decades the urgency of the issue has become increasingly clear. There are many reasons for this:
Population growth and increasing consumption mean that more and more resources are needed. At the same time, many of these resources
are becoming scarcer and more expensive, with implications for the economy and for social inequalities. However, there are also positive
developments: More and more people are recognizing the importance of environmental protection and are committed to it. Governments and
companies are adopting environmental laws and standards to minimize harm and promote the transition to a more sustainable

economy.

Climate change and the accompanying international but also local environmental and
climate policies are developments with which Einhell is also intensively concerned.
For example, we already pay attention to the recyclability of product components
when developing our product ranges.

Not least because we have made it our mission to assist our customers with our products
in designing their individual environment, we also feel a commitment to environmental
protection and the preservation of natural resources. We aim to have a positive impact on
the preservation of natural resources and active environmental

protection both within our value chain and with our products for our

customers.

To make these efforts measurable, we have been measuring our company's
CO2e footprint since 2021 with a reputable partner. Based on this, we
continuously develop suitable measures to reduce and offset emissions.

19



NACHHALTIGKEITSKONZEPT

To establish a basis for goal setting and approaches, we began tracking our greenhouse gas emissions in 2021. Initially, we focused
on two regions and specific products. In 2022, we continued the tracking and expanded it to include more product groups. Over the
next few years, we plan to continuously track more locations and products to ensure a comprehensive view.

For 2023, we plan to include France, Italy, Spain/Portugal, and the United Kingdom in our tracking efforts.

. Bilanzieren

@ 1. Systemgrenzen
O festlegen

= Einhell Landau/Isar

Corporate Qi
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RENEWABLE ENERGY

3000
2000
1000

Renewable energy sources are an increasingly important part of global
PV System Zentralstandort Landau energy supply. They refer to natural resources such as sunlight, wind,

T Water and biomass, which are continuously and sustainably renewable. The
an der Isar oq  use of renewable energy sources is therefore crucial in combating climate

3 change and creating a clean energy future.
5
s Inthis context, governments, companies, and individuals worldwide have begun
S toincreasingly rely on renewable energy sources and develop innovative
(e . .

I I I I I I I I I I < technologies for energy generation and storage.
S
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B Production in MwH Co2 Reductionin t

We too have sought ways to reduce the combustion of fossil fuels and have
utilized the roof surfaces of our warehouses to generate environmentally
friendly solar energy through photovoltaic systems to meet our energy needs.

To further optimize the use of this energy, we have begun the transition of our
vehicle fleet to electric vehicles and are gradually increasing the number of
available car charging stations.

We have also converted our forklifts to electric operation wherever possible.
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CASE: BUSINESS BIKE

In recent decades, the increase in individual transportation and especially commuting has massively contributed to

environmental pollution. Commuting traffic represents a significant portion of this burden. Every day, millions of people travel

to work and back home using cars, buses, trains, and bicycles. This leads to high emissions of greenhouse gases, especially
carbon dioxide (CO2), which accelerate climate change. But it's not just the climate that is impacted by commuting traffic;
air quality in cities also suffers from emissions, which can cause smog and health problems. Therefore, we have created

an environmentally friendly alternative for our employees.

With BusinessBike, everyone benefits: company bike leasing, also known as bike leasing, is an attractive way for employees
to get their desired bike without paying the costs upfront - and save up to 40% compared to purchasing. With leasing

through salary conversion, the cost of a bike or e-bike, including insurance, is conveniently paid in monthly lease payments.

An important factor for good health is certainly exercising outdoors. There are many excuses that the inner couch
potato may make to prevent this. "l don't have a decent bike" is an excuse that no longer applies from now on.

In a joint venture with Einhell Germany AG and iSC GmbH, we offer the option of leasing a business bike via
salary conversion for a period of 3 years. The net lease rates are covered by the employer, and the gross
salary is reduced by the same amount.

For this purpose, we have chosen a competent partner. BusinessBike has a history of over 10 years
and has been offering bike leasing since 2012. The company has been awarded several times
and is ranked 1st in customer satisfaction in its field (DtGV).

22



EU TAXONOMY

The EU Taxonomy is a framework developed by the European Union to help businesses and investors redirect their investments towards
sustainable activities. It defines criteria and requirements for economic activities that are deemed "environmentally sustainable," creating
a unified language and standards for sustainable investments in Europe.

It was developed to ensure that investments in sustainable economic activities <P 5. Prevention
align with the EU's environmental objectives. The taxonomy includes six R Cople3 and Reduction
environmental objectives identified as key areas for achieving a L (oY o

. . environmental
climate-neutral and sustainable economy. pollution

4. Transition

Only economic activities that positively impact or can impact one U EllEIES = to a circular

of these objectives are further considered. protection : - economy

For this, a distinction is made between AR protection of

"taxonomy-capable" and "taxonomy-compliant." (i " \ ) water and
IS U L marine ,
wl"ii.‘!!il‘u resources 6. Pratection

In the first step, taxonomy capability i_s Fhecked. . : 0 AR SN T -

Taxonomy-capable means that an activity, product, : P ‘ & 5 of biodiversity
. . . Lo . climate chance g ; o

or investment is capable of meeting the criteria and requirements e and

of the EU Taxonomy by taking steps to improve its sustainability. . Ry - A ecosystems

If this condition is met, taxonomy compliance is further checked.
Taxonomy-compliant means that an activity, product, or investment complies with the criteria and requirements of

the EU Taxonomy. This means that it makes a significant contribution to achieving one of the six environmental
objectives and has no negative impact on other objectives. An activity that is classified as "taxonomy-compliant" is considered sustainable.



EU TAXONOMY

Starting from January 2022, reporting companies are required to disclose the taxonomy-eligible and taxonomy-compliant share of

revenue, investment, and operating expenses for environmental objectives 1 (climate protection) and 2 (adaptation to climate change). To
meet this reporting obligation, we have assembled an interdisciplinary team of employees from various business areas and, in the first step,
analyzed taxonomy-eligible activities based on the EU's technical assessment criteria (Annex | of Delegated Regulation (EU) 2021/2139).

In regards of revenue, Einhell only considers manufacturing activities that are associated with a significant transformation process as
taxonomy-eligible. Other activities do not qualify as taxonomy-eligible under our interpretation of the EU Taxonomy Regulation. Under these
considerations, it has emerged that for our core business; the development and trade of products manufactured on our behalf; there are no
technical assessment criteria of the EU.

For investments and operating expenses, business activities that are carried out only for internal purposes and do not generate external revenue are
also considered taxonomye-eligible. In the case of Einhell, these include:

4.1 Electricity generation using photovoltaic technology

6.5 Transportation by motorcycles, cars and light commercial vehicles

7.4 Installation, maintenance, and repair of charging stations for electric vehicles in buildings (and on parking lots belonging to buildings)
7.7 Acquisition and ownership of buildings

In the case of point 7.4, installation, maintenance, and repair of charging stations for electric vehicles in buildings (and on parking lots belonging to
buildings), it is an enabling activity.

The low proportion of taxonomy-eligible revenue, investment, and operating expenses related to the environmental objective of climate protection is mainly
due to the very limited overlap between Einhell's business activities and the economic activities mentioned in the EU Taxonomy Regulation. The small
proportion of taxonomye-eligible operating and investment expenses is mainly attributable to the area of e-mobility.

No additional taxonomy-eligible revenue, investment, or operating expenses were identified for the environmental objective "adaptation to climate change."
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EU TAXONOMY CAPEX

KPI in accordance with EU-Taxonomy - CapEx 2022

Numbers refer to Einhell Germany AG Substantial contribution DNSH- criteria
criteria ("Da No Significant Harm")
Taxonomy-
Climate Climate Climate Climate water and biodiversity aligned  Category Category
Proportion thange change change thange marine Circular and  Minimum proportion  (enabling (transitional
Economic activities Absolute OpEx of OpEx mitigation adaption  mitigation adaption resources economy Pollution  ecosystems  safeguards of OpEx activity) activity)
tEUR in % in% in% Yes/No Yes/No Yes/No Yes/No Yes/No Yes/No Yes/No in% Yes/No Yes/No

A.Taxonomy-Eligible activities

A.1. Environmentally sustainable activities

(Taxonomy-aligned)

CapEx of environmentally susainable activities

(Taxonomy-aligned) (A.1) 0 0% 0% 0%

A.2. Taxonomy-eligible but not enviromentally

sustainable activities (not Taxonomy-alligned

activities)

7.7 Acquisition and ownership of buildings 497,74

CapEx of Taxonomy-eligible but not

environmentally sustainable activities

(not Taxonomy-aligned activities) (A.2) 497,714 19,52%

Total AL + A2, 497,74 19,52%

B. Not Taxonomy-Eligible activities
CapEx not taxonomy-eligible activities (B) 2.549,25 100,00%
Total A+B 2.549,25 100%




EU TAXONOMY OPEX

KPI in accordance with EU-Taxonomy - OpEx 2022
Mumbers refer to Einhell Germany AG

Substantial contribution

DNSH- criteria

criteria ("Do No S]gnifh:am Harm")
Taxonomy-
Climate Climate Climate Climate water and biodiversity aligned Category Category
Absolute  Proportion change change change change marine Circular and Minimum  proportion (enabling  (transitional
Economic activities OpEx of OpEx mitigation adaption mitigation adaption TeSOUrces economy Pollution  ecosystems  safeguards of OpEx activity) activity)
tEUR in % in% in % Yes/No Yes/No Yes/No Yes/No Yes/No Yes/No Yes/No in % Yes/No Yes/No
A.Taxonomy-Eligible activities
A.1. Environmentally sustainable activities
[Taxnnnmy-aligned]
4.1 Electricity generations using solar photovoltaic
technology 55,95 0,01% 100% 0% Y Y 0,01% N
6.5 Transport by motorbikes, passenger cars and
commercial vehicles 1,29 0,00% 100% 0% Y Y 0,00% N
7.4 Installation, maintenance and repair of charging
stations for electric vehivles in buildings (and parking
spaces attached to buildings) 0,6 0,00% 100% 0% Y Y 0,00% N
OpEx of environmentally susainable activities
[Taxnnnmy-aligned] (A1) 57,84 0,02%
A.2. Taxonomy-eligible but not enviromentally
sustainable activities (not Taxonomy-alligned
activities)
OpEx of Taxonomy-eligible but not
environmentally sustainable activities
(not Taxonomy-aligned activities) (A.2) 0 0%
Total A.1. + A.2. 57,84 0,02%
B. Not Taxonomy-Eligible activities
OpEx not taxonomy-eligible activities (B) 379.319,51 99,98%
Total A+B 379.377,35 100%
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POLLUTION

Environmental pollution is a pressing issue of our time that affects the lives of all living beings
on our planet. The main causes of environmental pollution are industrial production, the
burning of fossil fuels, agriculture, waste management and transportation.

These activities lead to an increased burden on the environment through pollutants such as
carbon dioxide, nitrogen oxides, particulate matter, chemicals, plastic, and many others.

The consequences of this pollution are diverse and range from changes in climate, loss

of biodiversity, diseases in humans and animals to the destruction of ecosystems and
resources. Therefore, it is crucial that measures be taken to reduce environmental

pollution and ensure the protection of our environment.

Compliance with relevant international and/or regional legal regulations is an integral part
of our actions within the Einhell Group. In addition, as we also produce in BSCI risk
countries - specifically in the People's Republic of China (PRC) and the Socialist Republic of
Vietnam (SRV) - we place special emphasis on BSCI certification.

In the structured audit code of conduct according to BSCI, compliance with international
and national environmental standards is also checked and used as a selection criterion
under point 5.9. This ensures that the responsibility we hold in high regard is also shared by
our partners.
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POLLUTION

In a globally operating company like the Einhell Group, logistic processes regarding environmental responsibility play a crucial role.
Therefore, the acceptance of environmental responsibility is also a selection criterion for our partners in the supply chain. Currently, over
80% of our global transports are already carried out with partners who understand and implement sustainable ecological concepts as part
of their services. Together with our globally operating partners, we are searching for solutions to constantly improve distribution
processes in terms of sustainability and to continuously increase the share of

green logistics. A : :
Qe Qre Qow @i @i @ e @

As part of our current business model, it is generally necessary to have production
carried out in Asia while adhering to our own high standards. This is the only way to
implement the principle of "brand quality at the best price" at present. In addition,
we are constantly searching for sourcing partners in closer regions to reduce
transport burdens on the environment.

Furthermore, we are making significant efforts to optimize transports. The
introduction of a software for dispatch optimization across the Group enables
needs to be forecasted much more accurately and orders to be triggered more
precisely. In combination with the software for optimizing individual transport e :
carriers and a consignment warehouse in China, especially transports to smaller Qe Q- O B~
distribution locations can be optimized and the number of transports minimized.
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CASE: INVESTMENT IN ENVIRONMENTALLY

FRIENDLY AN PROCESS-ORIENTED LOGISTICS

Not only the global issues of the supply chain, but also the
internal processes in our warehouse areas and logistics centers
are worth considering from an environmental standpoint. We
constantly try to minimize necessary transport routes and save
time and energy.

The best and largest example is the logistics center that started
operation in 2021 at our corporate headquater in Landau
a.d.Isar. In addition to significant process improvements,
environmental issues are also a major concern here. The
tremendous growth of our business has long necessitated the
use of external storage and logistics capacities in the
surrounding area of our headquarters. Up to 11 external
warehouses were distributed as far as Regensburg (75 km),
which we had to integrate into our logistics processes. In
addition to general organizational issues, significant
transshipment processes had to be implemented. With the new
logistics center, which consists of a large outbound shipping
hall and a high-bay warehouse, more than 2,000 transshipment
trips with trucks are avoided.

This means we save over 100,000 environmentally harmful
kilometers, as every avoided kilometer means a reduction in
fine dust, nitrogen oxides, carbon oxides, and noise pollution.
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CIRCULAR ECONOMY

For several years now, we have also been focusing on environmental aspects in the area of
point-of-sale marketing.

O UMWELT

DerGrinePunkt Z E RTIFIKAT . . . . . .
Thus, sustainability aspects already play a significant role in the selection process of our

suppliers: a large part of our POS suppliers work with 100% green electricity, and their printing
Einhell Germany GmbH machines are mostly equipped with energy-saving LED drying lamps. Regarding recycling,

L cutting and production waste is separated and returned to the material cycle through in-house
disposal concepts.

co
AQUIVALENTE

In addition to the selection of our suppliers, we also pay attention to environmentally
conscious alternatives for the materials used. For example, our cardboard displays are made
from recycled waste paper material with a low proportion of virgin fibers, and the recycling
rate is approximately 80-99%. In addition, the displays are directly printed in digital printing,
which has the advantage that the energy-intensive lamination production step is completely
eliminated.

IM JAHR 2022 ZU
FOLGENDEN
EINSPARUNGEN
BEIGETRAGEN:

PHOSPHAT-
AQUIVALENTE | S-s98 kg

SCHWEFELDIOXID-
AQUIVALENTE 9.466 kg

To avoid unnecessary delivery routes and emissions when delivering the displays, bulk orders
are placed, and logistics processes are bundled with our partners.
The take-back of packaging materials, especially cardboard, is not only a legal obligation but

also fulfills another step in the value chain at Einhell in Landau.
N

. )

In order for our devices to withstand transportation by road or rail without damage and in perfect condition, padding material is essential. Whenever
possible, we do not use plastic air bubble wrap, but instead use specially made padding pouches created from our own return cartons and paper
waste generated during operations.

Currently, we have a very good rate of >75% for paper, cardboard, and carton in our product packaging and securing our shipping objects. We actively
aim to further increase this rate.
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CIRCULAR ECONOMY

The availability of technical resources, i.e. raw materials, semi-finished products and components, will continue to be crucial for our
success in the dynamic global economy. Even as new sources are being developed, it is our responsibility as a responsible company to also
take into account the environmental risks associated with their procurement. For Einhell, this means identifying and pursuing sustainable
paths in the selection of components and raw materials for product development in our product ranges.

Through our unique Power X-Change platform, for example, the necessary number of batteries and

. C chargers is drastically reduced. It's a step in the right direction!
interseroh

zero waste solutions

But of course, it's not our only step.
Recycling-Zertifikat 2022

Transportverpackungen und gewerblich

anfallende Verkaufsverpackungen Being efficient and sustainable with natural resources is not only environmentally sensible, as industrial
prawistio raw materials have become scarcer and more expensive due to globalization. Therefore, we pay
e et e attention, from conception to development to production, to reduce the use of raw materials and to
o ot . e return materials to the material cycle if possible. Starting from the conception phase for new products in
e development and procurement, ecological issues are integrated into our automated project workflow to
e dor Angabn de o, Fima s lgond Verpackungearenthr erserh vom ensure they receive the necessary attention at all times. Specifically, with plastic parts, we ensure that
e it i, s i, o i i e they meet all requirements for recyclability.
Of course, we also meet all requirements for the return of electronic waste (ElektroG), packaging waste
M (VerpackV), and entire devices. At Einhell, end consumers have the option to return their batteries directly

U (s to us, and we provide the necessary shipping materials for this purpose. Of course, batteries can also be
gpmlioce i prmiSinaifEméa dropped off on-site. Our goal is to achieve the highest possible recycling rate through collaboration with

certified recycling and disposal companies.

Qualitat und Nachhaltigkeit — wir machen aus

ertraven Sie auf die Interseroh Dienstieistungs- und
at, die auf jerter

systemen for Qualitat, Umweltschutz, Arbeitssicherheit

und als

tnaws ) [zenans | [(zenaws
v 30 e | | oweviso e | [ s o | Entsorgungsfachbelrieb basiert
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CIRCULAR ECONOMY

With a product policy whose cornerstone is based on the Power X-Change battery system, Einhell is making a big statement for
responsible resource usage. The core element of the platform is a battery that can be used in all devices of the series - currently over
150. Customers only need one battery and one charger for their various power tools and garden equipment. This not only represents a
cost savings for customers, but also means that fewer resources are needed for different batteries and chargers. Consequently, less
waste is generated when the lifespan of the batteries or chargers expires. To make these advantages even more lucrative for customers,
the expansion of the Power X-Change platform to over 450 solo devices is planned.

The lifespan of the products is another factor where Einhell promotes sustainability, namely through the durability of the products.
Through continuous innovation and quality improvement, the Power X-Change series batteries have an above-average lifespan. The
special cell technology and control electronics of the Power X-Change batteries ensure optimal thermal management and charging

behavior, as well as high safety in operation. This prevents damage to both batteries and devices and guarantees high performance with
a long lifespan.

Furthermore, Einhell is increasingly switching to wear-free motors in more and more devices. The
so-called brushless motors work without the friction of carbon brushes. Less friction in this case
means lower operating temperatures, hardly any wear, and thus a significantly extended lifespan of
the entire device. In this way, Einhell supports sustainability through durability. The production of
combustion engine-powered devices is also gradually being reduced.

Because the company is so convinced of the durability of its own devices, the legally required
warranty for the product lines listed below has been voluntarily increased from two to three years:
Einhell Red, Einhell Classic, Einhell Car Classic, Einhell Home, Einhell Expert, Einhell Expert Plus,
Einhell Professional.
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WORKFORCE

The second pillar of the ESG approach, Social, refers to the social aspect of a company. It
encompasses issues of social responsibility such as human rights, workers' rights, diversity

and inclusion, public welfare, and social justice
Einhell is a company that takes its social responsibility seriously. We are committed to
complying with international labor standards, reducing emissions, protecting natural resources

9 o X n ‘_) “_and treating our customers, employees, and business partners fairly.
PP '-‘ [ “' ~ “\ SN :
m """"" VRN A, SN S n Our strategy aims to promote engagement in social and environmental issues in all areas of the
TN T @ " /1 company. Supporting charitable organizations and initiatives in this area is a given for us.
' PANY K |“~\\:<,~’ “(‘ _ ,,’l R
(RN ﬂg D */Furthermore, Einhell has launched a series of initiatives to ensure that employees are treated fairly and
- n ./ have a safe working environment. These include measures for occupational safety, promoting diversity and
' . . inclusion in the workplace, and training and development for employees.
In addition to achieving economic success, we also consider it important to have a positive impact on society
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WORKFORCE

One of these measures is our Einhell Academy. The Einhell Academy is the central training center of Einhell, offering a wide range of
training and development opportunities for employees.

Our academy provides a variety of courses and training programs that cater to employees from different areas of the company. These include
training on products and technology, marketing and sales, quality management, leadership and management, as well as soft skills such as
teamwork and communication. The training is conducted by experienced professionals and tailored to the specific needs of the employees and
teams.

Furthermore, Einhell also offers external training opportunities, such as participating in external conferences and trainings, to keep employees
up-to-date on the latest technology and trends. We also support our employees in their professional development by supporting certifications and
degrees in relevant fields.

Overall, Einhell offers its employees a variety of training opportunities to enhance

their skills, knowledge, and competencies and thus promote their career e, N i

opportunities within the company. %ﬁjﬂ : BEXSEL \x\\

In 2022, 243 employees participated in training, which amounted to approximately Veranstaltung
2,460 hours. In addition, currently, apart from our 43 trainees and dual students, 9  Zusammenaeit& e e s [ o 12 e e
colleagues are undergoing certified training (e.g. specialist, business administrator, ......

bachelor, master), which is being supported by Einhell. Additionally, 21 individual . e B o =

trainings took place with external educational providers.

made

Jira / Confluence Rasenméher - Faszinieren statt Slidepresenter Schulung
Schulung Produktschulunge Prasentieren
14 Stunden

000 ooo oo0

35



WORKFORCE

The distribution of employees among the individual companies H EADCOU NT O N REG I O NAL BASE 2022

reflects the local conditions in the markets and the established
synergies within the corporate group.

In general, we try to offset economic fluctuations by using flexible
personnel measures in order to offer permanent employees a Others
sustainably secure workplace. The special Einhell know-how of our 396; 19%
employees in the various functions represents a very special asset
for us. The sustainable growth strategy of the Einhell Group is
based on this asset and must therefore be preserved.

D/A/CH
This also means that personnel expansion is always planned 893: 43%
based on the sustainable and sufficiently probable positive
business development.

Overseas
306; 15%

With the internationally positive business performance, the
personnel capacities were also adjusted to the requirements.
At the end of 2022, 2,069 colleagues were part of the Einhell
Group. The gender distribution remained constant compared to

the previous year with 59.5% male, 40.4% female, and 0.1%
diverse. Eastern Europe

244; 12%
Western Europe
230; 11%



WORKFORCE

Gender is not used as a criterion for selecting and promoting
our employees. This is based on our core values, which hold that
gender does not have a decisive influence on performance,
integration, and development potential.

In this context, performance, identification, and personal
commitment are generally the decisive criteria for filling
positions.

The guiding principle of our diversity management is to understand the
appreciation of the diversity of employees as a valuable part of our company, but
also of our society.

This is not achieved through uniformity, but only through actively and
benevolently responding to differences.

Sexual self-determination is one of the fundamental human rights. Generally, job
vacancies are advertised in a gender-neutral manner (m/f/d) to indicate that
gender is not a criterion for evaluation for us.
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WORKFORCE

Our goal at Einhell is to provide each person with an individual professional home regardless of gender, origin, ethnic affiliation, or
other discrimination criteria. For this reason, we do not want to establish quotas for minorities, as this often leads to discrimination
against individual members of the majority or runs counter to the development of the organization or the people involved.

This approach also means that questions of compensation and individual development at our company will not be influenced by
consideration of the above-mentioned discrimination criteria. Rather, we understand violations of equal rights and basic equal
opportunities as a violation of our compliance understanding and will act accordingly.

The Supervisory Board of Einhell Germany AG has set a target of O percent for the
proportion of women on the Supervisory Board on June 19, 2020. For

the proportion of women in the Management Board of the company, a

target of 0 percent has been set, which maintains the current state of affairs
regarding the Management Board. The Management Board of Einhell

Germany AG has set a target of 0 persons for the first of the two

management levels below the Management Board and a target of 0 percent

for the second of the two management levels below the Management Board.

This does not preclude an increase in the proportion of underrepresented genders
in these two management levels.

Additionally, the historically determined location of our company in rural areas generally
has a negative impact on the number of possible candidates for leadership positions.
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WORKFORCE

At Einhell, we thoroughly examine the changing framework conditions to ensure a good long-term position in the job market.
From this, three key themes emerge:

= Shift from an employer to an employee market: Current and potential employees have the ability to choose a qualified
workplace, and thus, the individual and collective perception of an employer's positioning is crucial in the decision-making
process. The structures and processes must be aligned with the life plans of employees.

= Succession planning: Essential knowledge is stored with departing employees and should be passed on as much as
possible. Therefore, Einhell places great importance on maintaining a close and trusting relationship with its employees to
be informed early on about upcoming changes in their life plans. Based on this, potential successors must be identified
and carefully developed. This also requires early, clear decisions about internal or external appointment strategies for key
positions.

= Future generations and their values: It appears that the upcoming generations (Generation Y, Z, Alpha) have significant
differences in values compared to the previous generations. As these generations will shape our workforce in the future,
we are already actively engaging with these value issues. The resulting company cultural and leadership questions will be
addressed in a cross-generational discourse to achieve identification and a connection to the company.



WORKFORCE

For our sustainability-oriented business strategy, the following action priorities arise from these considerations:

» Creating inspiring work environments through our new buildings as well as ongoing renovations and modern workplace

equipment m

» Open and cooperative communication of operational as well as personally relevant
issues

= Conveying the sense of individual commitment. Simply setting business goals is
not enough here.

» Prioritizing leadership skills in the selection of new managers

= Further training of managers

» Avoiding avoidable conflicts through early, holistic organizational development
» Introducing team-specific decision-making rules

= Offering personnel development measures beyond just technical skills

= Active coaching as a support method.
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WORKFORCE

PRESERVING KNOWLEDGE

Relevant knowledge should not only be retrievable in the minds of individuals but should be made available as universally as possible to all
involved parties. In this regard, it is important, in line with our medium-sized structure, to steer the selection based on relevance to avoid
creating unmanageable and therefore unusable data graveyards.

In this context, the fruitful dialogue between generations is an important building block. This is an important leadership task that we actively
address within our leadership training programs.

As part of this effort, we have introduced a standardized process that also focuses early on the individual's retirement transition plan. The
aim is to initiate measures for knowledge transfer early, particularly in key positions. This includes targeted succession planning as well as
active documentation and transformation measures.

Knowledge retention

The basis of knowledge retention is the designed and controlled knowledge transfer. For us, the possibilities of
digitization are important tools in the active management of knowledge. However, direct communication
must not be neglected. In this balancing act, we have initiated, expanded, and improved a whole range of
measures that help us to convey relevant information to our employees.

In particular, the Einhell Academy, which is not only home to a wide range of technical training courses, further education
and instructions, but also to systematic leadership training, brings this principle to life. Product training is just as much a
part of the portfolio as personality-building training courses such as rhetoric and presentation seminars, time
management, and workplace organization.
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WORKFORCE

Communication

In order to preserve and manage knowledge, we believe that knowledge transfer is key, which involves the use of digital tools in addition to
direct communication. We have implemented and improved a variety of measures to effectively communicate relevant information to our
employees, including through the Einhell Academy, which offers various training and development programs such as product training,
personality-building seminars, and time management and workplace organization courses.

However, we believe that regular, open, and timely communication is especially important in ensuring that our employees align their actions with
the overall goals of the company. We have therefore introduced and continuously improved a number of communication instruments, and have also
created platforms for exchanging opinions, ideas, and values.

We are convinced that our communication platforms, including digital ones, sustainably promote cohesion within our company and provide the basis
for achieving our strategic and operational goals together. In our comprehensive leadership development program, we place a high emphasis on the
importance of motivating and goal-oriented communication, as it is crucial for ensuring that all employees work towards the same goals. Even junior
employees are included in these fundamental trainings to focus not only on their technical aptitude, but also on their qualifications as leaders
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HEALTH

E Esmmbae=lliz gesunp

Statement des Vorstandes

Gesundheitsmanagement mit System

Die Gesundheit und Leistungsfahigkeit unseres Unternehmens hangt stark von der
individuellen Empfindung des Gesundheitszustandes jedes Einzelnen ab.

Das Wissen und die Erfahrung der Mitarbeiter/innen bei Einhell sind die Grundlage
der gesamten Wertschdpfung. Die Mdglichkeit zum Einbringen dieser individuellen
Faktoren basiert vor allem auf der Gesundheit des Einzelnen! Daher ist die
Gesundheit und damit die Zufriedenheit der Mitarbeiter/innen ein wesentlicher
Bestandteil des zukiinftigen Erfolgs unseres Unternehmens. lhre Leistungsfihigkeit
soll durch das Betriebliche Gesundheitsmanagement langfristig erhalten und
gefordert werden.

Wir, der Vorstand der Einhell Germany AG, haben daher das betriebliche
Gesundheitsmanagement als wesentliche Zielsetzung fir das Unternehmen
festgelegt.

Das betriebliche Gesundheitsmanagement soll eine wichtige Komponente unserer
Unternehmenskultur sein, welche nur durch das offene Miteinander aller
Beteiligten zum Erfolg fihren kann.

Der Vorstand der Einhell Germany AG legt besonderen Wert auf die aktive
Beteiligung der Mitarbeiterinnen und  Mitarbeiter am  betrieblichen
Gesundheitsmanagement sowie die Eigenverantwortlichkeit jedes Einzelnen fiir
seine Gesundheit.

Dr. Markus Thannhuber

worstand Technik

Jan Teichert

Finanzuworstand

Dr. Christoph Urban

warstand [fu. Digitalisierung

Andreas Kroiss

worstandvorsiteender

Health is a valuable asset that is rightfully in focus both individually and
politically all around the world. Health is no longer just the absence of iliness,
but an expression of an overall well-being that is influenced by, among other
things, the work environment and the compatibility of work and private life.

For Einhell, this means on the product side only bringing products to international
markets that are at the highest technical level with regard to their safety features
and prevent injuries from incorrect handling through well-understandable,
unambiguous operating instructions.

The CORONA pandemic has also shown that health and responsibility for it is not just an
individual matter, but also has societal, political, and social dimensions. As an employer of
around 2,000 employees, we could not and did not want to avoid the resulting responsibility
and took appropriate measures early on.

As part of our duty of care as an employer, a high responsibility for workplace design,
occupational safety, and value-oriented leadership goes hand in hand, which we fully
embrace through our company health management.
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HEALTH

At Einhell, the safety and health of employees is a top priority. This applies not only to the important area of occupational safety in
industrial settings, but also to health protection in all areas.

Consistent prevention of safety risks through training and education, effective occupational safety management in all areas of the company,
continuous improvement measures, analysis of occupational accidents, and the corporate health management program at the Landau location
are all important elements in creating safe and health-promoting work environments. Our success in this area can be seen in the low number of
occupational accidents.

In a 2014 policy statement on Einhell's health management, the executive board established the necessary framework for this program. The
sustainable goal of our corporate health management is aligned with the definition of the World Health Organization. This holistic approach not only
focuses on the prevention and treatment of diseases, but also emphasizes the responsibility of all parties involved, including employees themselves,
colleagues, and the company as an institution, in shaping the well-being of individuals.

Work accidents 2021/2022 on regional base
In our view, corporate health management is an inherent part of every leadership task,
regardless of the hierarchical level. Leadership is recognized as one of the most important .. r4
health resources and provides a corresponding lever for achieving the well-being of ?
employees. Together with the necessary level of performance to ensure economic goals,
this creates the framework for actively demanding and promoting employees. A series of o« E 5
workshops gives leaders at all levels the opportunity to engage with this topic in their role
and exchange ideas with each other. Notable experts in the fields of occupational
psychology, leadership, and communication behavior are available as speakers and
contacts for sustainable development of leadership skills.
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HEALTH

The COVID-19 pandemic has shown in an unprecedented and drastic way that health is one, if not the most important, personal asset,
and health protection is not always predictable in all aspects. For us, two aspects have always been in focus in the overall view.

1.) Maintaining the health of our colleagues and all third parties in contact with us
2.) Ensuring the necessary operational processes to maintain the achieved positioning and the potential it brings.

In this context, we have made great efforts to reconcile these two demands.

High investments in the IT infrastructure were the prerequisite for integrating large
parts of the workforce into remote work and creating virtual, digital communication
channels.

At the company locations, the development and implementation of hygiene concepts
helped to minimize the risk of infection.

Since the end of the pandemic, the successful concept of Einhell's health management
has again been offered with personal offers for health and fitness for the workforce.
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CASE: MENTAL HEALTH

The appropriate thematic positioning of the risk assessments of psychological stress resulting from the amendment of § 5 ArbSchG lies
between occupational health management and the requirements regarding occupational safety.

In the context of implementing the requirements of the Occupational Health and Safety Act, we therefore decided to create risk assessments
for psychological stress in a project in conjunction with an external partner specializing in this field.

What was the specific focus of this project? The hazards posed by machines, forklifts, electric currents, etc. are relatively easy to identify and
minimize with appropriate technical or organizational measures. However, psychological stress is difficult to assess. This was our challenge, and we
did this through a scientifically validated employee survey with expert evaluation.

While the objective workload is the same for all affected individuals, the individual workload can vary widely. This means that, in the interest of our
definition of a holistic and sustainable health management system, the workload situation must not be ignored. For reasons of data protection and to
obtain generally valid results, the surveys must comply with statistical requirements, so that despite the workload assessment, it is not possible to draw
conclusions about individuals.

gea“’p"fchul,g ee,‘,\-\swf’ch‘,’,
In addition to the workload and strain, this survey also queried so-called resources. This \,\\\",‘\I . N\ 7/
approach assumes that a whole range of aspects support individual employees in fulfilling \g :g\g
their tasks, thus counteracting the workload. o z Selastung \\ 0
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After evaluating the risk and resource assessments conducted at the team level, numerous
workshops were held during the observation period to examine the workload factors in
detail in individual areas and to reduce them, but also to identify psychological resources
and strengthen them. Depending on the orientation of the workload profile, concepts were
developed here with internal and external experts. It was important to us that a classic
bottom-up approach was taken, so that the concerns of the employees could be fully
incorporated into the discussion from the outset.

46



OCCUPATIONAL SAFETY

Structured hazard assessments, with clear definitions of the hazard, probability of occurrence, and the resulting measures to be taken,
are the basis of our occupational safety. It is self-evident for us that hazards that could endanger the lives of our employees, even if they
have never occurred in our company, must be technically or organizationally structurally excluded.

Every new process is proactively evaluated for potential hazards to be able to take corresponding risk-minimizing measures before its
introduction. The fundamental objective of national and international occupational safety laws and regulations is to keep the risk of harm to
employees in the workplace as low as possible.

This dynamic approach, which is oriented towards the tasks and technical possibilities of prevention, is fully supported by us and filled with life. We
believe that every work accident is one too many!
_Ereignisursachenana\yse risikomindernde Mafnahmen treffen

Einfache Ursachenanalyse risikomindernde Maf¥nahmen treffen

_Keine Ursachenanalyse notwendig prifen, ob Malnahmen notwendig

As a result, prevention is the top priority in all actions in this context and is
understood as a significant leadership task at all levels of management.
Every accident is viewed as the basis for an improvement process and
automatically triggers corresponding measures.

This approach is self-evident for the companies in the corporate group. As
part of maintaining and expanding our supply chain, we explicitly focus on
compliance with occupational safety standards in supplier audits.

Unfall mit Todesfolge

> 500.000 €

6 5 4| 3 2

schwere externe Umweltschéden

Unfall mit schweren Folgen

>250.000 €

Auswirkungen iber die Werkgrenzen

Unfall mit schweren Verletzungen

>50.000 €

groRe Auswirkungen im Werk

Unfall mit mittleren Verletzungen

>10.000 €

Umweltschaden Gebaude/Betrieb

Unfall mit leichten Verletzungen

>5.000 €

auf Anlage beschrankt

m m o [0 |o >

Unfall ohne Ausfallzeit

>250 €

auf die Schadenstelle beschrankt

selten

1x im Jahr

schon davon gehort

sehr selten

1x alle 10 Jahre

1 |stéandig téglich, auch mehrfach |bei uns &fter passiert

2 |haufig >1x pro Woche |bei uns schon passiert

3 |oft 1x pro Woche |in der Gruppe schon passiert
4 |gelegentlich 1x im Monat |in der Branche schon passiert
5

6

noch nie davon gehort
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WORKERS ALONG THE SUPPLY CHAIN

Despite our economic focus, which of course underlies our actions, we are aware that there are regions on our planet where our
standards regarding occupational safety, minimum age for employment, minimum wages, and working hours, etc. are not commonplace.
For this reason, we not only verify potential production partners and service providers on a technical basis, but also with regard to
compliance with ILO conventions. In high-risk countries, independent BSCI certification is the standard.

In general, we are committed to the United Nations' Human Rights Convention and therefore, within the scope of our possibilities, we pay
attention to compliance with these standards in our corporate structures as well as in the upstream processes to avoid violations. Among other
things, we are committed to protecting the weakest members of the respective societies, the children. Therefore, child labor is an absolute taboo at
Einhell. All subsidiaries, partners, and suppliers are audited on this point. In 2022, there were no deviations from this requirement.

In general, all partners in our supply chain are obligated to comply with the ILO conventions and the UN Convention on the Rights of the
Child.

Excerpt from the contract text for service providers and production partners:
"Code of Conduct”

The Supplier guarantees, on its own behalf and on behalf of its sub-suppliers, compliance with the Code of Conduct based on the conventions of the International
Labour Organisation (ILO), the UN Declaration of Human Rights, the UN conventions on the rights of children and the elimination of any form of discrimination
against women, the UN Global Compact and the OECD Guidelines for Multinational Enterprises (the latest version of the code can be retrieved on the website
http://www.bsci-intl.org and is declared to be part of the Agreement).”

Compliance with these standards is regularly monitored during initial certification for the Einhell Group as well as during announced and unannounced
factory audits. As a basis for our argumentation, we are a member of the BSCI and also involve our partners in this framework.

Through the audits conducted by independent BSCI specialists, which are an integral part of our contracts, compliance with the 11 main principles is
ensured not only by internal bodies but also by external experts.
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WORKERS ALONG THE SUPPLY CHAIN

amfori (0

Subject: Confirmation of participation in amfori BSCI for the year 2022

Brussels, 09/02/2022
To Whom It May Concemn:
| confirm that Einhell Germany AG, whose headquarters are located at
Wiesenweg 22, 94405 Landau / Isar is an amfori member. 4
This confirmation of participation is valid until 31 December 2022. Einhell Germany
AG has paid this year's annual amfori membership fee in accordance with the
conditions defined by the amfori By-Laws.
If you require more information, please feel free to contact the amfori Head Office 5
at info@amfori.org or by phone: +32 (0)2 741 64 76.
Yours sincerely,
Linda Kromjong ’
amfori President

amfori
The Gradient Buiding
de Tervuren 270

E info@amfori.org

BSCI Code of Conduct

The right to freedom of association and the right to collective bargaining
Our company respects the rights of workers to form unions or other forms of worker associations.

Fair remuneration
Our company respects workers' right to receive fair remuneration.

Occupational health and safety
Our company ensures a healthy and safe working environment by assessing risks and taking all
necessary measures to eliminate or mitigate them.

Special protection for young workers
Our company provides special protection to all workers who are not yet adults.

No forced labor
Our company is not involved in any form of slavery, human trafficking, or involuntary labor.

Ethical business practices
Our company does not tolerate any corruption, extortion, embezzlement, or bribery.

No discrimination
Our company provides equal opportunities and does not discriminate against workers.

Reasonable working hours

Our company complies with the law regarding working hours.
No child labor

Our company does not employ workers below the legal minimum age.

10.No precarious employment

Our company employs workers based on documented employment relationships in accordance with the law.

11.Environmental protection

Our company takes necessary measures to avoid environmental damage.
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END USER

The safety and functionality of our products are essential responsibilities that we assume and must always keep in mind as a
non-financial aspect. It is not in anyone's interest if companies position themselves in a way that is potentially press-worthy but neglect
important safety aspects for social concerns.

We face these challenges daily, and therefore, product responsibility is part of our social responsibility. We generally consider product
responsibility from two different perspectives:

A) Responsibility for the safety of our product when used by the end customer
B) B) Responsibility for fulfilling the product's functional purpose

Both perspectives are of outstanding importance for the company's development, even though there are different objectives, with the safety aspect
a |Way5 ta kl ng p ri o ”tyl Quality Management Cycle and Einhell Quality System

Consumer
Feedback
Analysis

Production
Implemen-
tation.

Regarding product safety, our goal is to exclude any hazards for the user during
proper use of our products. This claim has starting points in the entire value
chain.

E’; J‘J.‘PMU

Fulfilling the product's purpose and thus meeting the end customer's : -
expectations is a prerequisite for the long-term customer trust we strive for. | “
Therefore, the end customer's expectations are identified from all sales areas ‘
and reflected in the development process through product management.

Project
Engineering

Qualification

To ensure both objectives, a quality assurance concept is established along the
value chain. This concept is constantly reviewed for potential improvements and
adjusted according to the state of the art if necessary.
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END USER

.1 battery pack. 1.000 possibilities.”is not only a sales argument indicating the usability of our Power X-Change batteries for the entire
range of products in the tool and garden sectors, but also a simple ecological advantage. While the recyclability of battery systems has
increased in the past, batteries still pose a disposal problem. With just one battery from the Power X-Change platform, more than 250
devices can be operated. Thus, only a fraction of batteries, compared to conventional single battery compatibility, are in use and need to
be disposed of at the end of their life. The Twin-Pack technology also eliminates the need for an additional 36-volt battery series, as two
18-volt batteries are simply combined in the Power X-Change system for 36-volt devices. Thanks to the intelligent battery electronics of
the Power X-Change batteries, Einhell has also made these benefits accessible to other companies: by opening the battery platform to
products from selected manufacturers that can also be operated with Power X-Change batteries, the above-described effect of battery
savings can be further expanded.

In addition, we are in contact with leading companies in this industry to develop innovative recycling concepts to utilize the best possible
options here.

That's why Power X-Change stands for more sustainability:

Fewer batteries and chargers
Less raw material and energy requirements, less environmental impact

Longer service life
Fewer repurchases necessary, thus resource-saving

More environmentally friendly than gasoline
Zero emissions during use

Efficient energy use
Smart battery control and Li-ion technology reduce energy consumption

Brushless motors
Longer runtimes, longer service life, maintenance-free

1 system for all devices

1 battery type for all devices

1 battery type for workshop and garden

1 18-volt battery system for all applications - including 36-volt requirements.
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PRODUCT SAFETY

Technical product safety is of course the top priority in our development and production process. It goes without saying that we strive
to be up-to-date with the latest legal requirements. Established processes are continuously adjusted to comply with the harmonized
standards issued by the European Commission, ensuring the highest possible level of safety. In addition to these basic certification
tests, local and regional standards are also considered and taken into account in case of differing requirements.

In our quality assurance facilities, especially in our well-equipped testing laboratory at Einhell China, as well as in the development
departments at the Landau location, ongoing tests are carried out on test samples, prototypes, and -
especially on products from the current series production in order to maintain high quality standards
throughout the entire product life cycle. These internal tests are naturally complemented by tests
carried out by independent testing institutes.

Any identification of potential safety risks is immediately reported back into the process and triggers
corresponding avoidance or corrective measures depending on the position in the project life cycle. In
addition, firmly institutionalized processes for crisis intervention exist to be able to act quickly and
competently in the event of product defects. This can sustainably minimize risks for end users of our
products and potentially minimize financial or reputational damages. Especially from environmental
protection considerations, it was decided to phase out the air conditioning product line by the end of
the 2019 fiscal year. Although the refrigerant R 410 A currently used here meets current legal
requirements, it is now considered a greenhouse gas based on the latest findings. In anticipation of a
restriction or ban on its use, we have decided to discontinue the product line, which is strategically
subordinate for us. Even though we expect that the gasoline-powered garden tools will be gradually
replaced by battery-powered tools, especially Power X-Change, the demand is still significant at
present. Therefore, we have converted all our gasoline-powered tools to the new Stage 5 emission
standards, thereby meeting all international and local requirements in our markets.

A Garterpumpen / Hauswasserwerke
- Dauerlauf Prifung
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AFFECTED COMM "Q\aRI=S

In principle, we see ourselves as a group of
people who are dedicated to the task of economic
and sustainable development of our company.
From this perspective, it is natural that adequate
space is given to social aspects as well. This applies
primarily to social concerns within our company, but
also with regard to the integration of our individual
companies and their workforce into the respective local
communities.

Specifically, we see the integration of our headquarters in
Landau an der Isar into the structures of the city and the region
as a commitment. In addition to donations to regional and
supra-regional social institutions and organizations, a number of
honorary functions are filled by members of our workforce and
brought to life.

Our company is successful! This success enables us to look beyond our a1l
own company and engage socially. In the reporting period, we supported

more than 47 projects. This support ranges from the delivery of power
generators to fire departments, to equipping social workshops with electrical 4/~/ o /\E l
tools, to major projects such as the RTL Donation Marathon "We Help Children" L

or Austria's largest charitable initiative "Light into Darkness".

Einhe=Ill

(R

WIR HELFEN KINDERN

Overall, we achieved a donation amount of €469,000 per year.




CASE: TECHNOLOGY FOR KIDS (TFK)

Fundamentally, it is also important for us to promote the social commitment of our employees. A large part of our support projects
comes from the voluntary commitment of our employees, such as with the Lebenshilfe, Kreisjungendring, fire departments, but also
with associations such as "Technik fur Kinder" (Technology for kids).

Nowadays, technology plays an increasingly important role in our daily lives and
in the world of work. Therefore, it is essential for children and young people to
receive basic technical education early on in order to be successful in the future.
The association "Technik fur Kinder" (Technology for Children) is committed to
precisely that. The non-profit association has made it its mission to introduce
children and young people between the ages of 5-16 to the world of technology
in a playful way and to inspire them for the STEM subjects (science, technology,
engineering, mathematics). The association places particular emphasis on
ensuring that children from socially disadvantaged families and educational
institutions can also participate in the programs.

Supported by four trainees from the company Einhell, 14 fifth graders and two
sixth graders were able to learn how to use the soldering station and various
tools during six afternoons. By assembling different kits, the children immersed
themselves in the world of technology.

During the course of the project, the young tinkerers assembled a siren, a flashing light and a flashlight, and were allowed to keep their
creations. They also learned how to assemble a computer.

The goal of this initiative is to introduce students to the world of technology in a practical way and to counteract the short
workers in the trades and technical industries. Under the motto "Inspire through Doing," the TfK association aims to enak %
children and young people to develop their passion for technology and to strive for a technical profession.

N

Technik fUr Kindere.v.

Begeistern durch Machen
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Einhell Environment Social Governance
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GOVERNANCE

| EEinhen| oo

2. VERBINDLICHKEITSERKLARUNG DES
VORSTANDES

Der Einhell Konzern ist eine global agierende, mittelstdndische Unternehmensgruppe, die sich den
Werten der Grinderfamilie und den Traditionen der Deutschen Wirtschaftshistorie verpflichtet.

Um die Marke Einhell weiter auszubauen und damit den Bestand des Unternehmens national und

international zu sichern, ist eine stindige, innere Unternehmenserneuerung und -weiterentwicklung
erforderlich.

Dies betrifft den Konzern als Ganzes, die Einhell Germany AG als Unternehmenszentrale sowie alle
Tochtergesellschaften und Partner.

Die hier niedergeschriebenen Leitsdtze sind in unserem beruflichen Alltag die Richtlinie fir alle und
missen von Vorstand, FUhrungskrdfien und Mitarbeitern gleichermafen gelebt und gegenseitig
eingefordert werden. Die daraus abgeleiteten Fllhrungsgrundsatze konkretisieren diesen Anspruch in
den Fihrungsaufgaben.

Die Leitsdtze zur Unternehmenskultur sowie die Fihrungsgrundsitze begleiten die Umsetzung der
Inhalte der Unternehmensstrategie im Markenaufbau und der Internationalisierung.

Der Vorstand der Einhell Germany AG erklart diese Richtlinien verbindlich fur sich selbst und alle
Mitarbeiter des Unternehmens.

Landau, im April 2020 Einhell Germany AG
Der Vorstand

Andreas Kroiss; lan Teichert; Dr. Markus Thannhuber; Dr. Christoph Urban

The Einhell Germany AG has committed itself to ensuring a
responsible and sustainable leadership and control of the
corporation through the voluntary submission of the Corporate
Governance Statement.

The Corporate Governance Code developed by a German government
commission aims to make the rules for corporate management and
supervision in Germany transparent for national and international investors.

Through the statement, Einhell Germany AG creates transparency about the
legal and company-specific framework and promotes the trust of its national and
international investors, business partners, employees, and the public.

In this sense, these principles of the Einhell Group regulate the relationship with its
shareholders and the social and political environment of the company, the efficient
collaboration between the management board and the supervisory board, and the
requirements for transparency and accounting.

Einhell Germany AG regularly reviews its Corporate Governance Statement in light
of new experiences and legal requirements, as well as evolving national and
international standards, and adjusts it as necessary.

(See the full statement on https://www.einhell.com/investor-relations/corporate-
governance/)
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GOVERNANCE

Our group-wide compliance guidelines clearly communicate the guidelines for our actions as a prudent merchant. The adherence to
these guidelines is transparently and regularly reviewed through established processes and standardized reports. In our compliance
guidelines, the responsibility for adhering to the established rules of conduct at the group level is directly assigned to the board
members for their respective departments. We do this with full awareness and as a signal that we want to conduct our business fairly

and transparently from the highest level of the group.
This transparency requirement is reflected by the established compliance structures.
Objective:

Fundamentally, it is important to us that our international business .

o . . . . . Executive Board
activities comply with both international and local legislation to 100%. We in charge of the
are committed to the principle of "acting as a prudent merchant”. Within ERERERESSE e
the framework of our IKS (Internal Control System) and compliance and reporting in the
system, responsibilities and corresponding reporting channels are T B T o
defined. In general, we rely on each responsible functional manager to be

responsible for complying with the relevant regulations. Our internal

guidelines provide assistance and allow for the involvement of third

parties (ombudsman + compliance committee) in case of open

questions.
Supervisory Board

responsible within the

scope of its supervisory
duties

Compliance
Commitee
Internal committee for
confidential evaluation
of submissions.

Ombuds/
Hotline

Risk Manager
Regional
manager/Managing
director/department
head

Risk Owner
Every employee
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GOVERNANCE

Our control system aims primarily at preventing compliance violations. Secondly, it also provides processes for how to correctly and
timely act in case of suspicion to prevent harm to the company as well as to individuals. We ensure that suspicions are treated with the
utmost confidentiality to enable an objective investigation without the risk of unjustified damage to the reputation of those affected

Integrity is essential!

Essential to our customer relationships is, not least, the integrity of our market presence. At Einhell, it goes without saying that we comply with
all applicable laws and regulations in all countries where we operate.

All employees are required to comply with our code of conduct and act with integrity in dealing with customers,
suppliers, and government agencies. We win our contracts fairly based on the quality and prices of our products
and services, not by offering undue advantages to others.

The code of conduct also prohibits any employee from holding a stake in suppliers, customers, or companies that
compete with the Einhell Group. This avoids conflicts of interest in advance and creates clear relationships.

Through our group-wide compliance management system, we achieve clarity and transparency regarding
expected behaviors, provide assistance and guidelines in border areas, and provide our employees with security
and support in all issues of integrity. It is a matter of course for us that the executives personally assume
responsibility for communicating, complying with, and continuously improving compliance management in their
board areas. As part of regular reporting, the supervisory board is informed about the status quo of this lived system.

Our internal group audit examines the company units based on risks. Processes and areas with a higher risk of corruption or violations of legal
requirements are examined more frequently.
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GUIDELINES

For us, guidelines are indispensable "guardrails" for the actions of our employees. In line with our leadership culture, we try to delegate
freedom in terms of scope of action and decision-making authority. This only works if all levels of our company are clear about the
limiting factors of these freedoms and can orient themselves accordingly. For this reason, guidelines have been created in all essential
areas that clearly and transparently provide the framework conditions.

= Balance sheet handbook

= Sales handbook IFRS guidelines

= Antitrust guidelines

» Internal control system guidelines

= Risk management system guidelines

» Mandatory guidelines for the preparation of offers in promotional business
» Mandatory procedure for purchasing goods in foreign currencies

= Compliance guidelines

= Assignment guidelines

= Currency hedging guideline accounts receivable management (hedging Euler Hermes)
= BSCl guideline

» Guideline for the use of electronic media and data protection

= Technical project management guideline

= At the level of product categories

= At the regional level
= Technical quality assurance Implementation
» Guideline for European safety standards
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RISK MANAGEMENT

59 years of corporate history have taught us as an organization that it is not the unconditional pursuit of profit maximization, but rather
the long-term development of customer-supplier relationships that enables healthy and sustainable growth.

As will be discussed in more detail in the following points on risk management, it is certainly an inheritance of our tradition as a
family-owned company that we actively seize opportunities while also carefully considering the risks. From our perspective, this means not
pursuing business ventures if the risk is incalculable and disproportionately high. Only in this way can we maintain a sustainable business for
our customers, shareholders, employees, and supply chain partners.

The goal of our economic activities is the long-term preservation of the company in connection with well-calculated and balanced growth on an
international level. For more information on this, please refer to the management report of Einhell Germany AG and the Einhell Group.

We are aware that every economic action is associated with opportunities and risks. Sustainable management for us means identifying them early,
evaluating them, and making clear decisions based on them. We are guided by our experience and responsibility as a medium-sized family-owned
company. Opportunities whose risks endanger the existence of the company will not be pursued, even if they offer significant potential profits. To ensure
this, these far-reaching strategic questions are extensively discussed and analyzed by the executive board, the supervisory board, as well as internal and
external experts. A structured risk management system is necessary to consciously take on identified risks.
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RISK MANAGEMENT

Structurally, we have established a transparent risk management system for this purpose and for the consideration of ongoing
operational risks, in which risks from all functional areas are listed comprehensively (risk identification), evaluated (risk analysis and
assessment), and subjected to regular review (risk monitoring).

This enables us to sensitize and involve all employees in the functional departments on the one hand, and on the other hand to maintain a
constantly updated view of our risk factors. From our point of view, only on this basis is sustainable risk management possible. The structured
examination of risk areas is thus part of the regular status determination at both corporate and functional department levels.

The risk management system as part of the internal control system is also focused on the risk of misstatement in the consolidated financial
statements and external reporting, and serves in particular for the early detection of possible risks.

With the introduction of an IT-based risk management information system, we want to provide the necessary information collected, compact, and timely
to the company management and those responsible for steering the company. This simplifies data collection in the individual companies and minimizes
the effort of the risk manager in the group.

The process of risk management in the Einhell Group is divided into two stages. In the first step, the risks in the subsidiary companies and the departments
of Einhell Germany AG are recorded decentrally by the risk managers appointed by the management board. They are responsible for risk identification and
evaluation.

For the Einhell Group, identification is initially important because risks that are not identified cannot be included in planning. The evaluation of existing risks
is based on the product of the probability of occurrence of the damage and the maximum damage amount. The net risk is assessed, i.e. the risk that remains
after various measures have been taken.

The second stage includes the consolidation, analysis, and control of risks by the risk manager and the company management.
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RISK MANAGEMENT

Risk
monitoring

Risk Risk
management identification

NN EMENSE

and
assessment

In general, the risks have been identified and evaluated in the
categories listed alongside, although this is not an exhaustive
list and is continuously reviewed for relevance.

The risk management system's methodologies are also applied
to potential non-financial risks, which, in accordance with 8
289c of the German Commercial Code (HGB) and the Non-
Financial Reporting Implementation Act derived from it, must
be addressed in the non-financial statement.

To manage risks, the company has various methods at its disposal. With risk avoidance,
the risk and thus the associated opportunities are not pursued. Another method of risk
management is risk reduction, which minimizes the risk through organizational measures.

This is also known as risk mitigation. A further method is risk transfer through insurance,
contracts with suppliers, etc. The remaining risks are consciously borne by the Einhell Group. It is
necessary to weigh whether the risk is in an appropriate proportion to the opportunities.

EXTERNAL RISKS

Customers

- Creditworthiness

- Price risk

- Loss of / Reduction in
business relations

Environment / Nature

- Environmental pollution
(emissions; immissions)

- Environmental protection
(laws; organizations)

- Harm to image from
environmental harms

+ Losses from natural

disasters
Competition
- New product technology
+ Price dumping
- Potential new competition
Logistics
- Delay in supply
- Transport costs
- Loss of goods

Economic position
* Framing economic

conditions

- State of and trends in the

economy

- Interest rates and trends

. r market situation
- FERsEn
- Exchange rate trends

Miscellaneous
- Replacement / Substitute

products

+ Public fiscal policy
- Legal requirements
* Political relations

- Ability to pursue claims

INTERNAL RISKS

Staff

+ Motivation

- Qualification

- Churn

- Loss of high performers
- ,Bottleneck’ positions

- Corruption

- Work safety

- Employer branding

Sites

- Rights of entry

- Respecting safetyrules

- Commitment of capital

- Contracts (term; liability)
- Construction projectse

Finance

- Liquidity requirements
- Financing

- Investments

- Disputed receivables

- Too little equity

Product risks

- Products notaddressing
needs

- Technical changes by
suppliers

- Shortening the product
lifecycle

- Defective products

- Materials bottlenecks

Internal processes

- Dependency on a few major
customers

- Dependency on key
suppliers

- Problems with procurement
processes

- Problems with sales
processes

* Loss of hardware or
software
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